Career Development for the Fine Artist 


Karen Fitzgerald shares insights 
Approximately 45 minutes in length plus questions/answers/aha’s! 


hand out index cards: write one thing that you think is a myth 
about the art world 


I. What I do to bring my work to market 
A. Contacts: creating projects with friends and associates 
B. Events: art fairs, community projects 
C. Exhibits: professional exhibitions 
D. My Newsletter: how I develop content; its purpose, uses 


(Formulate a question about what you just heard) 


II. How I develop contacts 
A. Best practices: visiting; capturing contacts 
B. Networking: mixing with the wider community 
C. My attitude: I think of my studio work as a small business 
D. Social Media: LinkedIn; Facebook; networking with social 
media experts 


III. What myths do we need to jettison in order to open our thinking 
about marketing our work? 
A. An artist should do everything for themselves: HIRE the 
help you need when you need it! 
A. The myth of a gallery supporting you: 85% of the population 
will never enter a gallery! 
. The myth of fairness of the marketplace: ageism, sexual 
discrimination 
. The myth of exclusion: making something exclusive always 
happens at the expense of someone else 
. The myth that my work will never sell 
. The myth that business and art should not mix 
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7 things you need to stop doing to be more productive 


https://medium.com/business-marketing/a988c17383a6 


. Stop working overtime and increase your productivity 

Don’t say “yes” too often 

Stop doing everything yourself and start letting people help you 
Stop being a perfectionist 

Stop doing repetitive tasks and start automating it 

Stop guessing and start backing up your decisions with data 

. Stop working, and have do-nothing time 


Nous WN 


http://www.theartistcatalogue.com/low res/ 
Summer 2014 Volume 3 Issue 2.pdf 


